


The Socioeconomic Barbell: Middle-Class Compression

Share of total US household net worth — top 1% vs. bottom 50%

Since 1989, the top 1% of US households has grown its share of total net worth from 22.8% to 31.7% — a gain of nearly
9 percentage points. The bottom 50% has gone nowhere, ending at 2.5%. Because the four cohorts must sum to 100%,
the arithmetic consequence is unambiguous: the middle has been squeezed. The households that historically
anchored broad consumer spending, housing demand, and retail sales are holding a shrinking fraction of the nation's
wealth.
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Investment strategies premised on broad middle-class aggregate demand — for example mass-market retail,
entry-level housing, consumer discretionary — may face a structural headwind as the wealth base that drives that
spending compresses. The barbell economy rewards businesses serving the top (premium goods, hard assets,
alternative investments) and the bottom (essential services, value retail) while hollowing out the middle. For
allocators, this may argue for assets with pricing power uncorrelated to median income growth over passive
exposure to broad consumer-facing equities.

Source: Federal Reserve Board — Distributional Financial Accounts (DFA). Series WFRBST01134 (Share of Net Worth, Top 1%) and WFRBSB50215 (Share of Net
Worth, Bottom 50%). Q3 observation each year. 145 quarterly observations available; annual Q3 snapshots shown for clarity. Data retrieved March 2026.
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DISCLAIMER

Our reports, including this paper, express our opinions which have been based, in part, upon generally available public
information and research as well as upon inferences and deductions made through our due diligence, research and
analytical process. The information contained in this paper includes information from, or data derived from, public third-
party sources including industry publications, reports and research papers. Although this third-party information and data is
believed to be reliable, neither Omnigence Asset Management nor its agents (collectively "Omnigence") have independently
verified the accuracy, currency or completeness of any of the information and data contained in this paper which is derived
from such third party sources and, therefore, there is no assurance or guarantee as to the accuracy or completeness of
such included information and data. Omnigence and its agents hereby disclaim any liability whatsoever in respect of any
third-party information or data, and the results derived from our utilization of that data in our analysis. While we have a good-
faith belief in the accuracy of what we write, all such information is presented "as is," without warranty of any kind, whether
express or implied. The use made of the information and conclusions set forth in this paper is solely at the risk of the user of
this information. This paper is intended only as general information presented for the convenience of the reader and should
not in any way be construed as investment or other advice whatsoever. Omnigence is not registered as an investment dealer
or advisor in any jurisdiction and this report does not represent investment advice of any kind. The reader should seek the
advice of relevant professionals (including a registered investment professional) before making any investment decisions.
The opinions and views expressed in this paper are subject to change or modification without notice, and Omnigence does
not undertake to update or supplement this or any other of its reports or papers as a result of a change in opinion stated
herein or otherwise.
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